AUSTIN

CITY COUNCIL

ORIENTATION

Understanding Our
Role with the Media

Doug Matthews

Communications and Public Informat

iof



COMMUNITY
ENGAGEMENT

ATXN

WEB &
CREATIVE

STRATEGIC
COMMUNICATION



MEDIA

COMMUNITY
ENGAGEMENT

WEB &
CREATIVE

STRATEGIC
COMMUNICATION



HOW WE GET INFORMATION
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MEDIA CONTACTS REPORTED
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MSA POPULATION RANK (1-45)
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CONFLICT
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HUMAN INTEREST
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